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GIFT CERTIFICATES 


Gift certificate plans may be your 
answer, by Harvey Zeig .. . Nov. 121 


GIMMICKS 


Make a gimmick work for you, by 
Chuck Thompson .. . May 68 


HOTELS /RESTAURANTS 


OEasy money (Pleasant Valley Wine 
Co.), by Walter G. O’Connor Co.... 
April 136 
It sometimes pays to give things 
away (Neil House), by Mark Mow- 
rey... June 32 
Promote when business is good 
(Sage’s Restaurant) by Gene Sage 

. March 71 
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Take two letters, Miss Jenks: Gentle 
Flow Air Conditioning Co. & Sticktight 
Hair Piece Co. 





Using a first day cover for promotion 
(Rice Hotel), by Don Alderman . . 
Feb. 28 


HOUSE ORGANS 


WGebbie house magazine directory, 


1965-66 ed: House Magazine Publish- 
ing Co... . Dec. 89 

Getting promotion value from an in- 
ternal publication (J. I. Kislak Inc.), 
by David Kislak . . . May 104 

How to get salesmen to keep up a 
mailing list (Landis Machine Co.), b 
R. O. Gerhardt .. . Feb. 24 

How to publish your own newspaper 
(Century Fasteners Corp.), by 
George Stieglitz .. . June 59 


HOUSEHOLD PRODUCTS 


Carrying a theme all the way (Lib- 

bey Products), by James M. Wilce 
. April 74 

Getting greater exposure in variety 

stores (Wear-Ever Aluminum), by H. 

R. Downey .. . Sept. 90 

How to achieve reality in a sales 

promotion film (Sealy), by Howard 

G. Haas... April 98 

Meeting the needs of discount stores 

(Eastern Products Corp.), by Sam N 

Rosner .. . June 25 

Promotion through public service 

(Morgan-Jones Inc.), by W. S. Mays 

Jr... . July 84 

The Sealy story (Sealy Inc.), by Betty 

Aulenbach .. . Dec. 12ff 

Using a theme consistently (Stanley- 

Judd Div., Stanley Works), by Philip 

L. Kenney .. . Aug. 83 


INCENTIVES 


Ask yourself these seven key ques- 

tions, by M. Wallace Morgan . 

Aug. 20 

Extend the reach of your national 

advertising (Zale), by Marvin Rubin 
. April 39 

Getting the inside team to get be- 

hind a sales contest (B. F. Goodrich 

Co.), by Robert O. Howard... Aug. 

29 

How a magazine helped an adver- 

tiser get displays (Cyanamid Co.) 
. April 71 

An insert that brings in money, by 

Bette Macon ... Feb. 44 

Nine often overlooked principles of 

sales incentive programs, by E. J 

Clark... Aug. 24 


A nutty campaign that paid off (E. 
L. Bruce Co.), by John R. Malmo... 
June 90 


Premium preview: fall 1965 . . . Sept. 
9 


A sales incentive program on three 
buyer levels (Philco Corp.), by G. 
E. Hughes... Aug. 33 

Sales incentives at the retail level 
(Zale) .. . April 47 

To get someplace, use travel incen- 
tives, by Bette Macon Lundy 

Aug. 13 


JEWELRY 


The Zale story (Zale Jewelry Co.), 
April 15ff 


LETTERHEADS 


Brighten up your letterhead... May 
102 

For a special purpose, why not a spe- 
cial letterhead? by Etna M. Kelley 


.. Dec. 60 
Letterheads of the yeor: 1965, by 
Robert B. Konikow .. . Sept. 11 


MACHINE TOOLS 


How to get saelsmen to keep up a 
mailing list (Landis Machine Co.), by 
R. O. Gerhardt ... Feb. 24 

Selling high cost items by mail can 
be done (Norton Co.), by Charles B. 
Warren... Feb. 16 


MARKETING 


Modern morketing strategy, by Ed- 
ward C. Bursk & John F. Chapman 


. Jan. 86 
Sales promotion — a key force in 
marketing, by Thomas B. McCabe 
. Sept. 23 
MEDIA 


A contest with instant entries (Suc- 
cessful Farming), by Harry Myers 
. Dec. 81 

A guide to advertising on grocery 
bags. by Leon Henry Jr. . . . April 90 

OA sense of anticipation (Newsweek), 
by Peckham Productions . . . May 
145 

OFamily Circle — a magazine only a 
homemaker could love, by Dynamic 
Films .. . June 122 

OFirst impression (Magazine Publish- 
ers Assn.), by Morton Goldsholl De- 
sign Assoc. ... Aug. 107 

Magazines in the twentieth century, 
by Theodore Peterson ... April 132 

OPrologue (TV Bureau of Advertising), 
by Lance Studios .. . April 136 

OThe prospect before us (Bureau of 
Advertising), by Nova Studios .. . 
May 141 

OWCBS Radio New York (WCBS), by 
Nestingen ... Aug. 108 


MERCHANDISING 


How packaging solved a merchan- 
dising problem (Berkliff Corp.), by 
Myles Eric Ludwig .. . June 26A 

Perhaps the merchandising bus can 


be part of your promotion... Sept 
88 

Selling sales promotion in handy 
packages (Sealy) ... Dec. 35 


MOTIVATION 


WHandbook of consumer motivations. 
by Ernest Dichter . . . Feb. 107 


NEW PRODUCTS 


The birth of a new product (Bronco), 
by Robert B. Konikow .. . Sept. 13 
How to promote a new product, by 
John D. Yeck .. . Feb. 78 

How to put across new products 
facts, by L. F. Schroeder . . . Sept. 19 
Packaging in the promotion of a new 
product (Jos. Schlitz Brewing Co.) 
by William Stipich ... July 54 


OBJECTIVES 


Identify and evaluate your promo- 
tion objectives, by Fred K. Smart. . 
Sept. 4 


OFFICE EQUIPMENT 


How to develop sales tools (Sperry 
Rand Corp.), by D. P. Sheridan. . 
July 69 


OPEN HOUSE 
Making an open house a community 
event, by Betty Aulenbach .. . April 
105 

PACKAGING 


Achieving brand identity in a multi- 
product line (U. S. Plywood) 

Jan. 57 

Building new sales with packaging 
(Chester Chemical Corp.), by Alpha 
La Force . Feb. 54 

Building sales with gift packages 
(Paul Masson Vineyards), by Ken- 


neth R. MacDonald .. . April 87 : 
The carry-out package has its special 
needs .. . Sept. 125 


Carrying a theme all the way (Lib- 

bey Products), by James M. Wilce 
. April 74 

Europe offers new packaging ideas 

... June 36 

A guide to paper/packaging terms 
. March 74 

How packaging solved a merchan- 

dising problem (Berkliff Corp.), by 


Myles Eric Ludwig . . . June 26A 
How research helped design a new 
package (Crescent Macaroni & 
Cracker Co.), by Richard H. Schmidt 
. . Aug. 60 

Make your package a display (Re- 
gina Corp.), by J. J. Torpey ... May 
62 


Meeting the needs of discount stores 

(Eastern Products Corp.), by Sam N. 

Rosner .. . June 25 

Packages for promotion 1965... May 

111 

Package printing, by Robert P. Long 

. April 132 

Packaging in the promotion of a new 

product (Jos. Schlitz Brewing Co.), by 

William Stipich ... July 54 

Packaging’s big seller: the tiny unit 

pack, by Bette Macon Lundy .. . Dec 

68 

Point-of-purchase at the point-of-rub 

(Bristol-Myers), by Frederick Mac- 

Gregor Campbell .. . June 18 

The promotional uses of protective 

packaging. by Philip A. Douglass 
. Sept. 57 
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PAPER 


A dictionary of paper terms, by Betty 


Aulenbach .. . Jan. 25 
A guide to paper/packaging terms 
... March 74 


The dictionary of paper (American 
Paper & Pulp Assoc.) . . . Sept. 141 
OFocus on a century of communica- 
tions (P. H. Glatfelter Co.), by Victor 


Kayfetz Productions .. . Feb. 109 
PHOTOGRAPHY 

Building traffic with animal photos 

(Bank of Pasadena), by Eugene 

Wiegel . . . Jan. 22 


Good photography adds stature to 

retail ads, by Charlotte Des Jardins 
.. Aug. 50 

Making prints on a copying machine 

(Metrovision), by John P. Hudak... 

March 53 

What it takes to show a lot (Eastman 


Chemical) . . . Jan. 72 
OStudy in wet, by Homer Groening 
July 108 
PLANNING 


Deciding sales promotion budget al- 
locations, by Patrick J. Robinson... 
Sept. 26 


PLANT TOURS 


Plant visits takes planning (Twin 
Pines Farm Dairy), by Sheldon S. 
Brown ... June 104 
PLASTICS 
The promotional uses of protective 
packaging. by Philip A. Douglass 
Sept. 57 
POINT-OF-PURCHASE 
Achieving brand identity in a multi- 
product line (U.S. Plywood) .. . Jan. 
57 


The best point-of-purchase for 1964 

~« « » FOD, 

Carrying a theme all the way: (Lib- 

bey Products), by James M. Wilce 
... April 74 

Extend the reach of your national ad- 

vertising (Zale), by Marvin Rubin 

ees Ape A 

Fluorescent inks gave this promotion 

unity (Kimberly-Clark), by James V. 
Fitzgerald . . . June 94 

How a magazine helped an adver- 
tiser get displays (Cyanamid Co.) 
April 71 

How design can affect sales, by Har- 
reld De Munbrun .. . Sept. 86 
How to get more from Spectacolor, 
by Warren Abrams .... Aug. 53 

_Make your package a display (Re- 


- Corp.),_by J. J. Torpey ... May 
Making a movie to sell a display 
(Ajax Hardware Corp.), by Ross 
Escalette . . . May 86 


Meeting the needs of discount stores 
(Eastern Products Corp.), by Sam N. 


Rosner . . . June 25 
OThe money-go-round, by Ajax Hard- 
ware Corp... . Jan. 


Point-of-purchase at the point-of-rub 
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(Bristol-Myers), by Frederick Mac- 
Gregor Campbell .. . June 18 

A preview of the point-of-purchase 
show ... Nov. 25 

Regional promotions can add up 
(W. P. Fuller Co.), by V. H. Vedda 
.... March 48 

There must be a better way to buy 
point-of-purchase, by William A. 
Robinson .. . July 86 

Turning tv commercials into point-of- 
purchase (Geo. Wiedmann Brewing 
* by Martin J. Rodgers ... Aug. 
Using a theme consistently (Stanley- 
Judd Div., Stanley Works), by Philip 
L. Kenney .. . Aug. 83 

Using p.o.p. to get the product in the 


spotlight (Sealy) .. . Dec. 29 
POSTERS 
@The posters of Picasso, by Joseph K. 
Foster . . . March 117 
PREMIUMS 


Books as a promotional tool, by Wil- 
bur Cross ... March 

Building a promotion around a sweet 
tooth (Clyde Savings & Loan Assn.) 
... July 80 

Carrying a theme all the way (Lib- 
bey Products), by James M. Wilce 
.. . April 74 

Fluorescent inks gave this promotion 
unity (Kimberly Clark), by James V. 
Fitzgerald ... June 94 

Hats for promotion can go to your 
head, by Etna M. Kelley .. . June 82 
How to become an effective premium 
buyer (Lever Brothers Co.), by Ralph 


Watts ... June 78 

How to buy-sell-promote premiums 

(Swift & Co.) Ken Dry, and (Leo 
«+ « paue 


Burnett Co.) Ray Wiggle 
75 


How to get the most from a premium 
show . .. April 64 

Making premiums with pressure-sen- 
sitive materials, by Howard Borschel 
~- » a 

Premium preview: fall 1965 .. . Sept. 
29 

Promoting to children with games, 
by James Robinson .. . July 75 
What's ahead for premiums, by Wil- 
liam P. Dunham... April 61 

When money is your product (Hacger- 
town, Maryland, Trust Co.) . . . Feb. 
60 


PRESENTATIONS 


Adding excitement to a sales presen- 
tation kit (Schick Electric) by Allen 
Sommers ... Feb. 9 
How to make a low-cost flip chart. 
by Ralph E. Steere .. . Feb. 90 
How to make a demonstration with- 
out a demonstrator (American Photo- 
copy Equipment Co.), by H. G. Miller 
. . March 57 
How to make a presentation match 
the product (Roehr), by Walter H. 
Liebman . . . Sept. 110 
How to prepare an effective slide 
presentation, by Arnold R. Jones... 
Jan. 


PRESSURE-SENSITIVE MATERIALS 


WGlossary of terms for the pressure 
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sensitive label industry. by Tag & 
Label Mfrs. Inst. . . . June 121 
Making premiums with pressure-sen- 
sitive materials, by Howard Borschel 
. > «= (a, oS 


PRINTING 


Brighten up your letterhead .. . May 
102 


Business cards at work... Feb. 58 
Catalogs that won prizes .. . March 
44 


Helping distributors with catalogs, 
by Bette Macon . . . March 36 
Helping your customers help them- 
—_— by Harland Johnson .. . Nov. 
How to cut your catalog costs (A. C. 
McClurg), by Harold Segard 
March 21 

How to get more from Spectacolor, 
by Werren Abrams... Aug. 53 
Make your catalog a selling tool, by 
Joseph Dudenhoefer . . . Nov. 15 
Make your package a display (Re- 
- Corp.), by J. J. Torpey . . . May 
6 


Notes on printing in color .. . June 70 


Package printing, by Robert P. Long 


April 132 


The Penrose annual 1964, by Herbert 


Spencer ... Jan. 85 

Producing a catalog at low cost, by 

Peter Baycura ... March 41 

12 ways to improve your annual re- 

port, by Clifford C. Hood... May 93 

Using newspaper inserts for impact 
(Sealy) ... Dec. 15 

When to do your own printing (Zale), 
by James L. Wilson . . . April 25 

Why use gravure for mail order cata- 
- by Donald A. Braun . . . March 
1 

Your catalog is your only full-time 
salesman, by Walter F. Kohn... 
Aug. 40 


PROMOTION 


Better promotion through telephone 
plans (Flick-Reedy Corp.), by Frank 
Flick . . . June 42 

Deciding sales promotion budget al- 
locations, by Patrick J. Robinson... 
Sept. 26 

Fine art: a promotion tool, by Betty 
Aulenbach . . . Sept. 70 


OFlame-Ride, by American Gas Assn. 


... May 145 

Identify and evaluate your promotion 

objectives, by Fred K. Smart . 

Sept. 40 

Industrial sales promotion is a dif- 

ferent beast, by Louis Brendel... 

Sept. 51 

Packaging in the promotion of a new 

product (Jos. Schlitz Brewing Co.), 

by William Stipich ... July 54 
OPepsi-Cola 1965 shopping spree, by 

Turtletaub & Moss... April 136 

The promotional uses of protective 


packaging, by Philip A. Douglass 
Sept. 57 

Sales promotion — a key force in 
marketing, by Thomas B. McCabe 


Sept. 23 
Sales promotion can work at many 
_ by George S. Lenox .. . Sept. 
3 
Using a first day cover for promotion 
(Rice Hotel), by Don Alderman .. 
Feb. 28 


What to do when a promotion back- 
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fires, by Edward Konstant. . 
93 

When culture is the theme (Western 
Federal S&L Assn.), by Ralph Nelson 
... Sept. 64 


. Aug. 


PUBLIC RELATIONS / PUBLICITY 


OChallenge of tomorrow (RCA), by 
Vision Assoc. Inc. ... June 122 

OCompressed air and gas — yours to 
command (Compressed Air & Gas 
Inst.) by Fred A. Niles Commn. Inc. 
... Dec. SI 

OFocus on a century of communica- 
tions (P. H. Glatfelter Co.), by Victor. 
Kayfetz Productions . . . Feb. 109 

OFood is a bargain, by General Mills 
... Jan. 90 
Getting the most from public service 
(Erie Brewing Co.), by J. M. Magenau 
jr. . . . June 29 
Hats for promotion can go to your 
head, by Etna M. Kelley .. . June 82 
How should your public relations be 
handled — internally or externally —, 
by Lucien R. Greif & Martin Sheridan 
.. « Jam: 64 
How to measure the value of your 
publicity effort (Motorola), by P. J. 


De Troy .. . March 17 
OlLove that car (American Oil Co.) by 
Parthenon Pictures... Aug. 107 


OThe magic of Mexico (Humble Oil & 
Refining Co.), by Linda Shuler Pro- 


ductions . . . March 120 
Modern publicity 1964/65, by Ella 
Moody . . . May 140 


OThe Pitcairn people (British Petrole- 
um Co.), by James Carr... July 108 
Practical publicity, by Herbert Jacobs 
.. May 140 
Press clippings are sales promotion 
tools, by Betty Aulenbach ... March 
60 
Promotion 


through public service 


(Morgan-Jones Inc.), by W. S. Mays 
ly. ... july 3 

Teen-agers want their own  bro- 
chures, by Betty Stearns . . . Sept. 


118 
OThe world is one, (American Dairy 
Assn.) by Stark Films ... Dec. 89 


RADIO /TV 


Documentary in American television, 
by A. William Bleum ... June 118 
Only you. Dick Daring, by Merle Mil- 

ler & Evan Rhodes ... Feb. 108 
Television station management, by 
Yale Roe .. . March 117 


Turning tv commercials into point-oi- 
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purchase (Geo. Wiedmann Brewing 
Co.), by Martin J. Rodgers ... Aug. 
64 

REAL ESTATE 


Getting promotion value from an in- 
ternal publication (J. I. Kislak Inc.), 
by David Kislak . . . May 104 
Promotion can sell real estate, by 
Virginia I. Delano . . . Sept. 97 


REPRINTS 


How to use reprints to sell, by Frank 
J. Prince . . . Sept. 108 


RESEARCH 


How research helped design a new 


package (Crescent Macaroni & 
Cracker Co.), by Richard H. Schmidt 
. « 2 eg. 60 

RETAILING 


Retail sales promotion is different 


(Zale Jewelry Co.), by Robert B. 
Konikow ... April 15 

Sales incentives at the retail level 
(Zale) . . . April 47 

The uses of direct mail at retail 
(Zale) . . . April 20 

What to do when a promotion back- 
fires. by Edward Konstant ... Aug. 
93 


SALES MEETINGS 


How to run more effective business 
meetings, by B. Y. Auger . . . March 
117 


New ways to better meetings, by Bert 
& Frances Strauss ... May 140 


SALES PROMOTION 


OA small miracle, by Link-Belt Co.... 
Dec. 89 
The ABC of WATS, by Al Griffin 
io Been TZ 
The advertising agency and sales 
promotion — how it looks today 
(C. J. La Roche & Co.), by James J. 
McCaffrey . . . July 37 
The advertising agency and sales 
promotion — how it works (Tracy- 
Locke Co.), by Morris Hite . . . July 
33 
The advertising agency and sales 
promotion — how the future looks 
. «july 42 
Bill Prince of Frito-Lay —— sales pro- 
motion executive of the year, by 
Betty Aulenbach .. . June 11 
The birth of a new product (Bronco), 
by Robert B. Konikow .. . Sept. 13 
OBy any other name (American-Stand- 
ard), by Pan Media Co... . Feb. 109 
OCarguard, (Cargill Inc.), by Country- 


man Klang Film Productions 
Aug. 135 

OColovin meets metal, (Columbus 
Coated Fabrics Co.), by Film Trend 
Inc. . . . Sept. 136 

OEasy money (Pleasant Valley Wine 
Co.), by Walter G, O'Connor Co. 
. + « A@peil 136 


Grect sales by today’s great sales- 
men, by Lassor A. Blumenthal ... 
Sept. 131 
How Sealy works with a sales pro- 
motion agency .. . Dec. 30 


Advertisi 
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WHow showmanship sells, by Elmer G. 
Leterman; ... Dec. 89 
How to become the talk of the town, 
by William D. Wilson .. . Jan. 
WHow to run more effective business 


meetings, by B. Y. Auger... March 
117 

How to use reprints to sell, Frank J. 
Prince . . . Sept. 108 


Identify and evaluate your promo- 
tion objectives, by Fred K. Smart 
. Sept. 40 

Industrial sales promotion is a dif- 
ferent beast, by Louis Brendel .. . 
Sept. 51 
Is any sales promotion better than 
raat by Robert Brodie ... Aug. 
8 
Let's get back to basics, by Charles 
Buckwalter . . . Sept. 24 

OlLet's talk tape, by Eastman Kodak 
Co. ... May 145 

OThe lovely leggy world of Hanes 
(Hanes Hosiery) . . . Nov. 152 
Make a gimmick work for you, by 
Chuck Thompson . . . May 68 
Make your catalog a selling tool, by 
Joseph Dudenhoefer .. . Nov. 15 

New ways to better meetings, by Bert 
& Frances Strauss ... May 140 
A new art in cooking (Lawry's 
Foods), by Jerry Warner & Assoc. 
.. « Bug. 108 
9 ways to get promotion ideas, by 
Roy Menzies .. . July 49 
Perhaps the merchandising bus can 
be part of your promotion .. . Sept. 
88 


OPositive control of medication ,(Wil- 
liam S. Merrell Co.), by Pilot Produc- 
tions .. . Aug. 108 
Press clippings are sales promotion 
tools, by Betty Aulenbach . . . March 
60 
Promote when business is good 
(Sage’s Restaurant), by Gene Sage 

. . March 7] 
Promotion can sell real estate, by 
Virginia I. Delano . . . Sept. 97 
Retail sales promotion is different 
(Zale Jewelry Co.), by Robert B. 
Konikow ... April 15 
Sales promotion can work at many 
_ by George S. Lenox .. . Sept. 
Sales promotion at Ford, by Donald 
N. Frey ... July 19 

WSales promotion handbook, 4th edi- 
tion, by John Cameron Aspley .. . 
March 117 
Sales promotion is a never ending 
cycle (Lockheed-California Co.), by 
Richard S. Lochridge . . . July 21 
The Sealy story (Sealy Inc.), by Betty 
Aulenbach ... Dec. 12ff 

OSign up with UVEX (Eastman Chemi- 
cal Products) ... Jan. 90 

OThe silent guide (3M Co.), by Coun- 
irymon Klang Film Productions .. . 
June 122 

OTen minutes into the future, by New 
Era Data Systems ... March 118 

OTo see or not to see (Univis Inc.), by 
Frederick K. Rockett . . . March 120 
What's ahead for sales promotion, 


by Irwin M. Towers . . . July 13 
SALES TRAINING 
A training course that trains the 


trainer (Gates Rubber), by E. J. 
Busch Jr. & Frank I. Allebaugh... 
July 64 

OHow to succeed in the people busi- 
ness, by the Dartnell Corp. .. . May 
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He’s patrolling 
the city limits... 
Ours! 


Main Street doesn’t end with the 
sidewalks. Not any more. 


Ask the GI patrolling the Branden- 
burg Gate. His Main Street ends 
at the East in Berlin. His western 
terminus may be Korea or Oki- 
nawa. 


To protect enduring freedom for 
those city limits, 2,750,000 
Americans are now in uniform... 
with more being enlisted daily. 
But we must see that our GI's hold 
the spirit of their cause. 


We can help. . . by helping the 
USO. The USO reaches GI's across 
America and in 32 military areas 
around the world. Those GI's can't 
be on the streets where they live, 
but the USO brings Main Street, 
U.S.A., to them . . . with compan- 
ionship, relaxation . . . spiritual 
help. 


But more USO's are needed. Your 
money is needed. So that no Gl 
will ever have to wonder—even for 
a minute... 


“Does anybody know I’m here?” 


Support the USO through United 
Fund or your Community Chest. 


a 


49408" RES 


Published as a public service in cooperation 


with The Advertising Council. 
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SALES TOOLS 


OHigh energy rate forging (U.S. Indus- 
tries), by Pilot Productions . . . March 
120 
How to develop sales tools (Sperry 
Rand Corp.), by D. P. Sheridan... 
July 69 
Press clippings are sales promotion 


tools, by Betty Aulenbach ... March 
60 


SAMPLING 


Using a newspaper to sample a 
product (Funny Face), by Allen Som- 
mers ... Nov, 9] 


SIGNS 


Adding reality to an outdoor sign, by 
Elizabeth J. Wright . . . Sept. 106 
How signs can improve stores... . 
July 90 


OSign up with UVEX (Eastman Chemi- 
cal Products) . Jan. 90 

OThe silent guide (3M Co.), by Coun- 
tryman Klang Film Promotions .. . 
June 122 


SLIDES 


How to prepare an effective slide 
presentation, by Arnold R. Jones... 
Jan. 16 


SPECIAL EVENTS 


How to handle a new store opening 

(Zale) .. . April 30 

It sometimes pays to give things 

away (Neil House), by Mark Mowrey 
. June 32 


SPECIALTIES 


How specialty advertising is used for 
prometion, by Bette Macon ... April 
50 


OThe personal medium, (Specialty Ad- 
vertising Assn.) .. . Nov. 152 


SPORTS 


Promotion through public service 
(Morgan-Jones Inc.), by W. S. Mays 
Jr... . July 84 


SUPERMARKETS 


Good photography adds stature to 
retail ads, by Charlotte Des Jardins 
. Aug. 50 


TECHNICAL PROCESSES 


OCatalog merchandising, by 
Academy Film Productions. . 
142 


(IBM) 
. Sept. 


TIE-INS 


How to extend your range with tie- 

ins (Burrus Mills) by Nick Nicholson 
. « Jan. $2 

Why and how to use dealer listings 

in your advertising, by Herb Zucker 
. Aug. 75 


December 1965 


TRADEMARKS 


@Hague’s trademark thesaurus, by 
Morton Hague .. . June 121 
How a trademark was picked (North- 
up, King & Co.), by Ken Erickson 

. . April 96 

Start with a symbol and build a sys- 
tem (Smithcraft Corp.), by Dan E. 
Dunne .. . June 51 
Up-dating a trademark (Soiltest Inc.) 
by Charles A. Sengstock Jr... . May 
75 


TRANSPORTATION 


A letterhead that is a salesman 
(Freeport Terminals), by Ralph A. 
Nicholas Jr. . . . April 101 


TRAVEL 


To get someplace, use travel incen- 
tives, by Bette Macon Lundy ... 
Aug. 13 

OThe magic of Mexico (Humble Oil & 
Refining Co.), by Linda Shuler Pro- 
ductions . . . March 120 


TYPOGRAPHY 


WAlphabet thesaurus, vol. 2 ed., by 
Edward Ronthaler; Reinhold . . . Sept. 
141 
Calligraphy & advertising, by G. H. 
Petty ... Jan. 4 

©500 years of type founding, by Amer- 
ican Type Founders Co... . May 145 
Flyspecks or typography?, by G. H 
Petty . . . March 68 

Letter forms, by Frederick Lambert 

. Feb. 107 
Ligatures, by G. H. Petty .. . Sept. 22 
Power of Pisa, by Dale Nichols ... 
May 99 

Typography: basic principles, by 
John Lewis .. . June 118 

The western heritage of type design. 
by R. S. Hutchings . . . Sept. 131 
What typefaces business magazines 
use (Marsteller Inc.) . July 72 


UTILITIES 


OFlame-Ride, by American Gas Assn 
. May 145 

Helping your customers help them- 
a by Harlan Johnson .. . Nov 
6 
Lobby exhibits wee’ goodwill (East 
Ohio Gas Co.) . Feb. 48 
Telling your story i in a trailer (Balti- 
more Gas & Electric Co.), by Mildred 
Weiler Tyson .. . July 82 


WRITING 


The ABC of style: a guide to plain 
english, by Rudolph Flesch . . . April 
132 


The Abecedarian book, by Charles 
W. Ferguson . . . May 140 

WCopy-the core of advertising, by 
Aesop Glim .. . June 118 

WA dictionary of modern english us- 
age. ed. by Sir Ernest Gowers; Ox- 
ford .. . Sept. 131 

BA dictionary of usage and style, by 
Roy H. Copperud .. . June 118 


YOUTH 


Promotion to children with games, 
by James Robinson .. . July 75 








